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For this permanent page dedicated to the new Master Origin coffee range,
the challenge was to present all coffees simultaneously on the top of the page.
Giving the opportunity for the user to discover all the new range at a glance,
and having the ability to purchase quickly.

CONTEXT

Customers are looking to
discover all coffees at the same
level, and want to order easily.

#coffee #travellingexperience #interactive #swipablestripes #customercentric

OBJECTIVE

Having all important information
and functionalities in the top
part of the landing page.

SOLUTION

Provide an interactive hero zone
showing all coffees in desktop as
well as in mobile touch devices.
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Swipable stripes
on mobile touch Cé’ﬁfee full description
to have all coffees ‘ po-p?? accessible from
buyable with small Coffee short description the golden more info
add to basket button sheet with its full aromatic button. Ordering with
Desktop interactive stripes with beautiful travelling landscape and 360° turning coffee capsule animation. directly from : profile to enhance customer the full add to basket
Clicking on one stripe expands it todiscover more information and displays the official campaign trailer. the hero zone. tasting knowledge. bljf:pon.



FESTIVE 2018 CAMPAIGN & s
UX / UIDESIGN INSTEAD OF FAMOUS ‘

MCCANN COMMUN|CATION AGENCY v -DISCOVEROURNEWORIGINCOLLEC'I:’N

DESIGNED BY INDIAMAHDAYVI

A sweet collaboration between Nespresso and India Mahdavi Lorem

ipsum dolor sit amet consectetuer

For the most important campaign of the year, McCANN was unable
to deliver a satisfying UX and Ul Design. After numerous successes on
previous projects, the head of Nespresso communication decided to
move forward with me as the only expert to design the best solution,
working with Sketch and Photoshop to create the HD assets needed.
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CONTEXT OBJECTIVE SOLUTION

LUNGO CUP GRANLUNGO CUP COFFEE MUG
BOML 120ML 160ML

0.50 CHF 0.50 CHF 0.50CHF
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Festive is the end year campaign Create a modular page for Having a double entr

representing 30% of the annual all markets. Presenting both in the hero zone to b the Discover our new Origin Collection
Nespresso CA. This must be a Original and Vertuo line on the capsule technology s choice
success. same page to make customer first. Then the page @dapts itself

path easier to understand. with the appropriateproducts.

Common section dedicated to the new Origin accessories collection, designed by India Mahdavi.
#christmas #originalline #vertuoline #indiamahdavi #newaccessoriescollection Creation of the assets for the table (no shooting done), and redesign cups shadows for better integration.
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You're invited to a feast celebrating Parisian indulgence
with our new limited editions. Join us for a banquet loaded
‘ with gourmandise and refinement.
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Desktop interactive hero zone to choose your machine capsule technology.

The customer choice is changing instantly the content of the page with the adapted coffees, recipes and
coffee packs. Left side is focused on the Original Line, and the right one on Vertuo Line. This gives an easier
entry point for customer in the markets selling both technologies.
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PROMOTION SYSTEM
DEVELOPING A FLEXIBLE WORKFLOW

FOR ALL PROMOTION MECHANICS

The head of Nespresso eCommerce gives the mission to design a new flexible system in order
to manage all different promotion mechanics. Taking Black Friday as the reference point, the
concepts developed through workshops with eCommerce / Communication / CRM teams, must
be applicable as well to Year End Promotion, Spring Promotion, M2M and SOHO mechanics.
The approach needs to be user centric, the path easy to understand, and fully configurable for

the different market needs.

N#
CONTEXT

Markets have their own
eCommerce objectives, making
a new page for each promotion

campaign.

OBJECTIVE

Simplify the management

of all promotional campaigns
through a unique, but
flexible template.

#blackfriday #promotions #flexibility #personalization #gifting #bundles

e
SOLUTION

Define a full design system
for all user cases, cutting
the complexity in small and
configurable components.

UPTO 60% OFF
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Campaign teaser Campaign opened

Countdown, Email alert Ending reminder, User login

Disabled promotion products to activate personalization
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IRRESISTIBLE DAYS IRRESISTIBLE DAYS

BLACK BLACK
FRIDAY FRIDAY

OPENING IN ISENDING IN

05 33 26 0z 13 Z5 59

HOURS MINUTES SECONDS HOURS MINUTES SECONDS

To fully enjoy all my benefits on this page,

IWANT TO LOGIN NOW
I WANTTO STAY TUNED

YVV VY VYV Y IVYVV VYN

I"'LLGET ANEW MACHINE FOR I"'LLGET ANEW MACHINE FOR

only 29% only 29%

Ordering 350 capsules of my favorite coffee Ordering 350 capsules of my favorite coffee

START SHOPPING MY MACHINE >

MACHINE SALE OPENING SOON

want to stay tunedy

12

Gift accessories entry point
Flexible visual identity banner
Sales percentage filter

= NESPRESSO

VVVV

IRRESISTIBLE
BLACRARIDAY

1.CHOOSE YOUR ACCESSORIES

ALL 6(

AEROCCINO 3 RED

DNLY CHF 62

Direct discount

You will save CHF 27

AEROCCINO 3 BLACK

ONLY CHF 71

Direct Discount
will save CHF 1

i ADD TO BAG —+

D ver
Discover more

ARPEGGIO PIXIECUPS

-

Bundle entry point 1/3
Choose your machine
Displays user centric benefits
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IRRESISTIBLE
BLACRRIDAY

1.CHOOSE YOUR MACHINE

ALL JRIGINAL VERTUO

PIXIE
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with the purchase of
350 :apsules
w ave $170

Pixie is designed as the SMART model in
Nespresso's latest range of machines, packing a
wide range of innovative, advanced features into

a surprisingly small enclosure

] ADD TO BAG -1t
nly 9 machines remaining in steek
3 peaple actually interested in buying
X
Pixie is fast Pixie is Pixie is eco
Eegonomic friendly

) o O

Fast heat up 25 Coffee size Automatic OFF

seconds Espresso & mode after 9
Lungo min

SPECIFICATIONS

Used capsule container 10
capacity

Dimensions (WxDxH) 11.1x23.5x32.6
Empty water tank detection Ye:
Cable storage Yes

Bundle entry point 2/3
Choose your coffee
Capsule gauge, Tastes filters
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1. CHOOSE YOUR MACHINE

2. ORDER 350 CAPSULES
to get your machine for only CHF 29

[a— 140
ALL ESPRE |
ARPEGGIO CAPRICCIO
Intensity 9 Intensity 11
Intense. malted Roasted. malted
CHF 0.50 CHF 0.50
=
FORTISSIO LINIZIO
LUNGO LUNGO
Intensity 6 Intensity 11
Intense, malted Roasted, malted
HF 0.50 CHF 0.50
3. VALIDATEYOUR BASKET

I’LL GET ACCESSORIES

SHOP ACCESSORIES NOW

Bundle entry point 3/3
Validate your basket
Clear basket with benefits
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Hurry up ! You can still benefit of the
BLACK FRIDAY

J_LA_A_

1. CHOOSE YOUR MACHINE

2. ORDER 350 CAPSULES

3.VALIDATE YOUR BASKET

ARPEGGIO 50 X CHF 0.50
Intensity 9 CHF25.00

‘l CAPRICCIO 50 X CHF 0.50

Intensity 11 CHF 75.00

[ LINIZIO LUNGO 50 X CHF D.50

! Intensity 11 CHF 75.00
CITIZ & MILK

h Cherry Red XCHE90

Specialrebate CHF29.00

YOURTOTALIS CHF 204.00

PROCEED TO CHECKOUT 5

Your selected products will be added
automatically to your basker and your promotion

willbe visible on the checkout page

I'’LL GET ACCESSORIES

SHOP ACCESSORIES NOW

This offer is valid for all Nespresso machines 13
purchased from Nespresso or from an authorised
trade partner between October 25th 2018 and
January 6th 2019

View terms and conditions
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NESPRESSO SERVICES

DEVELOPING A NEW USER CENTRIC
APPROACH TO PRESENT SERVICES

A complete revamp of the Nespresso Services webpage with rich

media integration. The main goals are to provide customer awareness v g

on the services, and a personalized experience for logged users.
Components modularity should bring the services in the center
of the customer path (products pages, basket)

CONTEXT OBJECTIVE

Customers are not aware Awareness of the services. User
about the Nespresso services, needs to understand and identify
nor their Club Member Benefits. all the services at a glimpse.

Develop flexible components to
be used on different pages.

#services #awareness #personalization #usercentric #helpers

)
L .

SOLUTION

- X

Prioritize personalization
through targeted push
notifications, information and
emergency messages, and
helpers to engage the customer.

15



Services Menu (v1)
Direct access to all

services by categories

OURSERVICES A

ORDER
o o]
N » Q
& [
RECURRING OMNAPP BY PHONE
DELIVERY
@ m 9
24 D o
24H BOUTIQUE PICK-UP
DELIVERY PICK-UP POINTS

CUSTOMER CARE

T w ¥

ASSISTANCE COFFEE ASSITANCE
24T EXPERTISE VIDEO
RECYCLING
~ .

@ //;\‘-lk
'l | [ ] (=]
RECYCLING BOUTIQUE AT HOME

POINTS COLLECT
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BOUTIQUE

NESPRESSO
YOURTIME

Services home (v1)
Search engine, Categories,
Focus on main services

= NESPRESSO

OURSERVICES

WHAT ELSE CAN
NESPRESSO DO FOR YOU?

ASSISTANCE

=

RECYCUNG SHARED EXPERTISE CUSTOMER CARE

EASY ORDERING

Neverrun out of your Nespresso capsules with
ourrecurring orderservice.

Know more about recurring order »

TWILING DELIVERY

It's about pushing the most relevant servicesin
the customerjourney

Read more >

RECYCLING AT HOME

It's about pushing the most relevant servicesin
the customerjourney

Read more >

I™rercw il ind™ vVIT

Delivery category (v1)
Focus on user needs, helpers
to find the best delivery
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QOURSERVICES

I
IWANTTO GET MY
COFFEE..

® @ ]

TWILIGHT DELIVERY
TODAY [ FREE

You can be delivered today at home between &-
10pm by placing your order in the next 4.33 hours

CONDITIONS .,

Avaiable n metra NSW, ¥IC and WA for arden placed prior ta
2.30pm (weekd ays only). Cannot be defivered to PO Boxes or
Parcel Lockers.

YOU MIGHT ALSO BE INTERESTED

BOUTIQUE PICK-UP
N} TODAY /FREE

Jrder onhingor by phone and collect yourorder

today in the nearest Nespresso Boutique in the next
9:03 hours

CONDITIONS s

8 | ORDERIN BOUTIQUE
TODAY /

Go tothe nearest |
gateclose (7pm)t
directly. and have

7y NEXTDAY DELIVERY
94 TOMORROW /EREE

Services home (v2)
Clear display/Easy navigation
Targeted messages
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QURSERYICES

WHAT ELSE CAN
NESPRESSO DO FOR YOU?

i

[N| ORDERING

You can order online, by phone. orin Nespresso

>

boutiques or automatically as your need

@ DELIVERY

ivered today at home by placing
in the next 4.15 hours

f@ RECYCLING

ays to collect your >

Lb ASSISTANCE

Be dali

ur prefered time slot and place

and even stanabie options

@ FIND A PLACE
R

nays to collect your )

Discover allyo

free bags of u

@ COFFEE MOMENTS

CLUB MEMBER
BENEFITS

Benefit from our range of personalised services,

N

by

Delivery category (v2)
Clear display/Easy navigation
Helpers in the bottom page
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OURSERVICES

DELIVERY

elivered today at home by placing your
orderbefore 2.30pm

@ NEXT DAY DELIVERY

Be ered at home tomorrow by placin g

zrbefore 7pm

ol
!

BOUTIQUE PICK-UP

mdadolorsitamet.

sed dogiusmo

— NESPRESSO
YOUR TIME

Be deliversd when and where you want,

@ PICK-UP POINTS

- >
Dizcover all your different ways to collect your

free bags of uted capsules

a3

Need help to choose your
perfect delivery method ?

LOMOrrow

Delivery Pick-up Points
Information messages based
on user localization

— RNESPRESSO

OURSERVICES

outigqu

PICK-UP POINTS

Looking for a ssimple & practical delivery solution?

1. Place your order
Orderyourcaps vles online o by ph

youlike from the pick-up paint ofy

2. Choose a Pick Up point
c Collec

ho ectPiuz or Doddle d siivery optionand tell 1z

you
3. Stay Informed

Youwill beinformed by sm: or by e-mail whenyourcapsule:

N

You don't have a
Nespresso account yet ?

Indulge into the world of high quality coffee,

illg



Thomas Rousseil
UX/UI Designer & Frontend Developer

thomas(@rousseil.fr
+3360878 6558




